Secondary Winners

Participation

e Castleknock Community College (Castleknock, Co. Dublin), who tallied a total of 3,268 daily
swaps. Their team went above and beyond in making sure everyone at school was involved
and even delivered presentations to all of the first years.

Creativity

e Beaufort College (Navan, Co. Meath), who displayed outstanding creativity by designing a wide
range of engaging promotional materials, including graphic designs, a social media campaign,
a dynamic school noticeboard, and even water fountain murals. They also organised a variety
of inventive activities at school, including opening the “Beaufort Boutique,” linking with
ExamRevision.ie to receive free reusable water bottles, and hosting a water awareness
workshop with a facilitator from Concern Worldwide.

Collaboration

. (Swords, Co. Dublin), whose inclusive campaign utilised school and
community assets to get as many people involved as possible. From having different student
groups and modules get involved in their own unique ways and using designated roles like
“Light Detectives,” their campaign gave students ownership and encouraged widespread
involvement. Additionally, through partnerships with external groups like ETB, Tidy Towns, and
other EVE centres, this team helped transform what began as a small school effort into a
vibrant community movement.

e Mercy College Roscommon (Roscommon Town, Co. Roscommon), whose strong sense of
teamwork was at the heart of their campaign. Students encouraged their peers to take part,
shared practical tips with one another, and supported participation across the school
community. This collaborative approach ensured the campaign gained momentum each day,
creating a positive and inclusive environment where everyone could contribute.
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